Unit 4 Discussion
 
Subscribe
Discussion Overview
Please respond to the discussion prompt below. Your initial post should be in the 100- to 150-word range and be supported by evidence from course or outside materials.
Respond to at least two of your colleagues with meaningful comments. Responses should incorporate course concepts. Your responses should be in the 75- to 100-word range.
Refer to the discussion topic grading rubric in the Course Resources area for information about how you will earn your grade for the discussion.
Personal Branding
Effective use of social media strategies holds the potential to enhance your professional brand. In the last few years, the importance of personal branding has grown astronomically as social media tools like Facebook, Twitter, LinkedIn, Instagram®, and YouTube™ have given everyone easy access to share stories and document experiences.
Discuss how and when to use social media in professional contexts. Provide a specific situation (professional or current event) and give details on how you can apply strategies to support personal branding. Discuss why these techniques would be effective.


	iterion 1
	Level III Max Points
24 points
	Level II Max Points
20.4 points
	Level I Max Points
16.8 points
	Not Present
0 points
	Criterion Score

	Initial Response
	All of the following criteria are met:
· Response appropriately applies course concepts.
· Response constructs arguments, or develops original thoughts, or demonstrates critical thinking.
· Response fully answers discussion questions, addresses all criteria as specified in the directions, and meets stated discussion word count or length criteria.
· Response includes support from academic sources and/or course materials as required.
	Three of the following criteria are met:
· Response appropriately applies course concepts.
· Response constructs arguments, or develops original thoughts, or demonstrates critical thinking.
· Response fully answers discussion questions, addresses all criteria as specified in the directions, and meets stated discussion word count or length criteria.
· Response includes support from academic sources and/or course materials as required.
	One or two of the following criteria is met:
· Response appropriately applies course concepts.
· Response constructs arguments, or develops original thoughts, or demonstrates critical thinking.
· Response fully answers discussion questions, addresses all criteria as specified in the directions, and meets stated discussion word count or length criteria.
· Response includes support from academic sources and/or course materials as required.
	· No response submitted OR response does not follow syllabus required netiquette guidelines OR  response contains plagiarism.
	Score of Initial Response,
/ 24

	Criterion 2
	Level III Max Points
6 points
	Level II Max Points
5.1 points
	Level I Max Points
4.2 points
	Not Present
0 points
	Criterion Score

	Participation and Engagement Response 1
	All of the following criteria are met:
· Response provides relevant, evidence-based viewpoints.
· Response asks questions or provides information designed to advance the discussion.
· Response meets stated discussion word count or length criteria.
	Two of the following criteria are met:
· Response provides relevant, evidence-based viewpoints.
· Response asks questions or provides information designed to advance the discussion.
· Response meets stated discussion word count or length criteria.
	One of the following criteria is met:
· Response provides relevant, evidence-based viewpoints.
· Response asks questions or provides information designed to advance the discussion.
· Response meets stated discussion word count or length criteria.
	· No response submitted OR response does not follow syllabus required netiquette guidelines OR  response contains plagiarism.
	Score of Participation and Engagement Response 1,
/ 6



	Criterion 3
	Level III Max Points
6 points
	Level II Max Points
5.1 points
	Level I Max Points
4.2 points
	Not Present
0 points
	Criterion Score

	Participation and Engagement Response 2
	All of the following criteria are met:
· Response provides relevant, evidence-based viewpoints.
· Response asks questions or provides information designed to advance the discussion.
· Response meets stated discussion word count or length criteria.
	Two of the following criteria are met:
· Response provides relevant, evidence-based viewpoints.
· Response asks questions or provides information designed to advance the discussion.
· Response meets stated discussion word count or length criteria.
	One of the following criteria is met:
· Response provides relevant, evidence-based viewpoints.
· Response asks questions or provides information designed to advance the discussion.
· Response meets stated discussion word count or length criteria.
	· No response submitted OR response does not follow syllabus required netiquette guidelines OR response contains plagiarism.
	Score of Participation and Engagement Response 2,
/ 6

	Criterion 4
	Level III Max Points
4 points
	Level II Max Points
3.4 points
	Level I Max Points
2.8 points
	Not Present
0 points
	Criterion Score

	Writing Conventions and APA Style
	All of the following criteria are met:
· Writing is focused and organized with a professional tone, utilizes appropriate sentence variety and complexity, and meets word count if required.
· Few or no grammar or punctuation errors.
· Applies APA style in-text style citations and references when required.
	Two of the following criteria are met:
· Writing is focused and organized with a professional tone, utilizes appropriate sentence variety and complexity, and meets word count if required.
· Few or no grammar or punctuation errors.
· Applies APA style in-text style citations and references when required.
	One of the following criteria is met:
· Writing is focused and organized with a professional tone, utilizes appropriate sentence variety and complexity, and meets word count if required.
· Few or no grammar or punctuation errors.
· Applies APA style in-text style citations and references when required.
	No response(s) submitted OR response(s) do not follow syllabus required netiquette guidelines OR  response(s) contains plagiarism.
	Score of Writing Conventions and APA Style,
/ 4


Total
Score of CS212 Discussion Rubrics 40 points,
/ 40
Overall Score
Level III
34.1 points minimum
Level II
28.1 points minimum
Level I
1 point minimum
Not Present
0 points minimum


Unit 4 Discussion
Employing social media intelligently can significantly enhance your brand, particularly in the context of career opportunities. LinkedIn, for instance, serves as an excellent arena for not merely advertising yourself but for actualizing the professional network that many still consider to be the cornerstone of any successful business career. If you're currently seeking a job, the accomplishments that led to your last position can be articulated; industry trends can be gossiped about; and you can even engage directly with recruiters and hiring managers who might be considering you for a position.
Holt (2016) states that branding has undergone a radical transformation due to social media. Although branding used to be mostly about impenetrable "message houses" built by the brands themselves, today's branding is all about conversation, and for that we have social media to thank. Individuals can now speak to and with their audiences in a direct way that only a social platform can provide. Moreover, in our audience-less society (well, we think we're without an audience, but even our grandmothers are following us on Facebook), personal branding has become inescapably merged with social media branding.
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